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About NYCI

Practical resources/engagement

* Digital media literacy resources for youth work
sector

* Online Safety and Awareness 1n Youth Work E-
Learning Course

* On-the-ground understanding of issues from youth
workers/youth work orgs.

Policy and advocacy

* Support and facilitate youth participation on
policy 1issues

* Advocacy and stakeholder engagement on issues 1n
media ecosystem
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How young people
engage online

* ITrish 16-29-year-olds highest users of social media, most
likely to share views on politics and social issues

* Younger users tend to favour Youtube, Snapchat, TikTok,
Instagram

* Platforms like Reddit, Discord and Twitch more exclusively
used by younger users, especially males

* Social media platforms increasingly preferred as search
tools to search engines

* Expectation of seamlessness in the online world

* Social media most important news source
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Young people’s relationship
with social media and
dlslnformatlon

Gen Z - First authentically digital generation, most
exposed to social media

* Complicated relationship with soclial media — more
likely to feel negative about social media, but also
to see benefits

* Stronger digital skills, slightly more confident in
identifying fake news, but still face difficulty in
identifying disinformation

* More likely to encounter ‘fake news’ or
mis/disinformation
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Vulnerability to
disinformation

* Uncertainty of adolescence and attraction to
consplracies

* Challenges assessing credibility of
information

* Young people among main targets of proponents
of disinformation

* Greater reliance on social media

* Belief and trust 1n peers - 1nfluencers often
simlilar age as users
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Risks

Young people

* Young adults among least likely to be able to
distingulish misinformation

* Recommender algorithms quickly skew towards
more extreme content

Media sector
e ‘News & la carte’ vs. ‘news finds me’

* Young people’s 1nterests not reflected 1in
traditional media and perceived “unfair”
representation
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Trust in media and
institutions

* Young adult males in Ireland have high levels of mistrust in
news media

* Young people have significantly lower interest in news and
more likely to disengage from certain significant news i1tems

* Young people rely on social media, but don’t trust it

* People who engage more with social media less likely to trust
institutions, but more research needed on young people

* Growing political gender divide internationally among young
people

* Other causes for trust issues, but social media amplifies
challenges
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Key policy challenges
and opportunities

Need for targeted youth media literacy policy and campaigns,
and Increased international and national cooperation, Dbest
practice and information sharing

* Fostering critical thinking skills through formal and informal
education settings

* Addressing dearth of youth-specific research on disinformation
especially in Irish context

* Youth participation, voice in policy-making and building trust

* Recommender systems and adequate enforcement of standards and
guidlines

* Strengthened engagement with  younger audiences, tailored
content and talent pipeline
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Deck version and other information
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